
What Have Other Publishers  
Experienced From Adopting SendMyAd?

SendMyAd has revolutionized to process of 

collecting ad materials, and has proven to provide 

publishers a tool that not only saves their teams 

time, but tangibly increases revenue, returns 

valuable man-hours to production teams, increases 

advertiser retention, and enhances the entire 

production workflow. Don’t take our word for it. 
Hear directly from publishing peers within the 

industry, and discover the tangible benefits of 
SendMyAd! 

To date, SendMyAd has processed nearly 2 million ad transactions (uploads, 
revisions and pickups) and currently has over 100,000 advertisers in the 
system.

This study highlights the ROI benefits that Rogers Media, St Joseph’s Media 
& the Advertising Speciality Institute obtained after implementing the 
SendMyAd Portal. Through conducting in-depth case studies with our clients, 
we’re able to identify key areas within their businesses that are affected by the 
adoption of the SendMyAd application.
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SendMyAd By the Numbers 

“Rogers Publishing has achieved a 98 

percent acceptance rate from outside 

suppliers. Remarkably, within a month of 
implementation, 65 percent of ad clients 

were using the system; the rate stood at 75 
percent by the end of the second month and 
95 percent after six months. “That’s a pretty 

short cycle to get everybody on board.” 

Easy Implementation Increased Advertiser RetentionExponential Benefit 
“In our old workflow if we got an ad that failed 

preflight we were calling the advertiser and 
saying, ‘Hi, we have a problem’ … whereas 
now, with the way these alerts are set up, 

we are calling clients and saying, ‘Hi, we see 

you’re having a problem, how can we help 
you?’ So it’s a different take. We aren’t calling 
them with a problem, we are calling to offer 

help. It’s a completely different conversation” 

Another source of savings comes in 

eliminating make-goods. If you can avoid 
one make-good a month because of the 

portal, it has already paid for itself, Goins 

says. “I personally think it pays for itself and 
reinvests dividends in itself. There are so 

many areas where it’s improved efficiency, 
it’s improved accuracy, it’s improved the logic 
of the workflow. It’s enabled us to automate a 

lot of points of our workflow.”
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Return on Investment

“SendMyAd helped us reduce our staffing and time  
for processing ads from a 3 day cycle to 15 minutes.”

“For every 1000 ads, 166 hours 
were gained by using the ad 

portal, equal to four work weeks 

at an average of 40 hours a 

week.” 

This translates to a savings, 

at current entry-level pay, of 
$2300 a year per 1,000 ads 

plus additional ad volume (33% 
increase) without increasing 
staff.

Annualized freelance expenses 

were reduced by 37%; and file 
errors caused by incorrectly 
preflighted ads were reduced to 
less than 1 percent.”

— St. Joseph Media

Charts provided by St. Joseph’s based on actual production  
time before and after the implementation of SendMyAd
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— Rogers Media


